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written on an IBM Executive 


opens doors. 


People form first impressions from letters; 
thus, distinctively typed letters 

are good public relations. 

And, letters typed on the Executive always 
create the correct first impressions...make 


the best lasting impressions. 
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in “Executive” letters...the vibrancy of fine printing 
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MODERN TYPE 








Inherent in ‘Executive’ type faces...versatility, uniqueness, personality 





DEPEND ON CopPERPLATE TO WIN ATTENTION 
TO WHAT YOUR MESSAGES HAVE TO SAY. 
CoPpPERPLATE GotHic IS EXCELLENT FOR 
PREPARING MENUS AND ADVERTISING 


' MATERIAL. 


COPPERPLATE GOTHIC TYPE 


Large and bold, Directory is an 
ideal type face for preparing speech 
notes. Bulletins and merchandise 
tags will get stand-out attention. 


DIRECTORY TYPE 


A letter written with Secretarial 
type retains businesslike dignity, 
yet is warm and sincere, ideal 
for personal correspondence. 


. SECRETARIAL TYPE 


Registry type answers a growing need 
for a highly legible typewriter type that 
closely resembles type used in the pre- 
paration of catalogs, tables, and other 
listings. 


REGISTRY TYPE 


The IBM Bold Face type styles 

are strong and straightforward, 
masculine in character. Retain 

superior readability when used 

for photo reduction. 


BOLD FACE NO. 1 TYPE 


Outstanding style in the field of 
distinguished type faces! The 
clear, crisp lines of the designer's 
brush give a businesslike dignity to 
this popular type style. 


DOCUMENTARY TYPE 


The latest addition to the Bold 
Face family is this distinguished 
looking Italic. Its unique design 
adds a special touch to your 
personal messages. 


BOLD FACE ITALIC TYPE 


For reproduction work see IBM's Text and 
Charter types. Ideal for the preparation of 
body copy in booklets, house organs and 
other publications. 


CHARTER TYPE 


Newest member of the most select 
type style library in the world. 
Arcadia combines the beauty and 
simplicity of a perfectly designed 
type face. 


ARCADIA TYPE 


One of the most expressive type faces 
in IBM's exclusive Executive category. 
Because of IBM's unique proportional 
spacing your letters will always have 
superior readability. 


HERITAGE TYPE 


Bold Face No.2 is excellent for cor- 
respondence and for the preparation of 
master copy. Each letter has been 
judiciously spaced to create a unique, 
split-second, first impression. 


BOLD FACE NO. 2 TYPE 


Tall and stately, Testimonial type 
has a directness, a convincing 
appeal about it. This type makes 
a perfect companion for a dynam- 
ically designed letterhead. 


TESTIMONIAL TYPE 


ORDINARY TYPEWRITER SPACING 
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EXECUTIVE TYPEWRITER SPACING 


ORDINARY TYPEWRITER SPACING 


The quick brown fox jumps over 


EXECUTIVE TYPEWRITER SPACING 


The quick brown fox jumps over 


By using the 2 and 3 unit space bars and typing copy twice, 
a typist can"'justify” copy. In addition tohigh quality typing 
for photographic reproduction, the IBM, when specially 
aligned, prepares superior direct-to-plate masters. IBM's 
sharp carbon ribbon impressions make all typing truly dis- 
tinctive and so easy to read and reproduce. 


HERITAGE TYPE 
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